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The Cleveland Museum of Art appoints Cindy Fink 
as new director of marketing and communications 


CLEVELAND (October 29, 2007) — The Cleveland Museum of Art (CMA) today announced the 
appointment of Cindy Fink as the museum’s new director of marketing and communications. Fink will begin her 
position at CMA on January 1, 2008. 

“After an extensive search, I am pleased to welcome Cindy Fink as the director of marketing and 
communications of The Cleveland Museum of Art,” CMA director Timothy Rub, , said. “Cindy brings with her the 
experience, creativity and passion that will guide CMA’s marketing and communications efforts as we move 
towards the completion of our renovation and expansion project in 2011. Having worked with Cindy at the 
Cincinnati Art Museum, I know she will be an effective leader in helping to inform and educate our audiences 
about the Cleveland Museum of Art, its superb collection, and the many excellent exhibitions and programs that 
we offer to the public.” 

In her new role Fink will lead the museum’s 12-person marketing and communications division which is 
responsible for public relations, marketing, visitor services, publications, and printing. She will also oversee the 
museum’s branding efforts and manage communications between the museum and its constituents during the $258 
million building and renovation project. 

“T am thrilled to be joining the staff of the Cleveland Museum of Art at such an important time in this 
institution's history,” Cindy Fink said. “The building campaign, upcoming exhibitions and the reinstallation of the 
permanent collection will all position the museum to reaffirm its position as one of the nation's top art museums. 
All of that makes for a marketer's dream. My family and I are also excited to be joining the Cleveland community 


and, through my work at the Cleveland Museum of Art, contributing to the progress of the city and region.” 
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Fink, director of external relations and marketing at the Cincinnati Art Museum since 2003, led all public 
and media relations, advertising, visitor service, market research, advocacy and government affairs, branding and 
publications. Under her direction, she led the Cincinnati Art Museum’s marketing efforts for the museum’s free 
admission launch campaign; created One World Wednesdays — a successful evening series for young professionals 
that drew more than 800 visitors each month; co-managed the museum’s 125" anniversary celebration; and 
organized a coalition of cultural institutions that successfully advocated for a significant increase in capital funding 
from the city of Cincinnati. 

Fink holds a Bachelor’s degree in English/Journalism from Miami University. She is a board member of 
the American Association of Museums PR and Marketing Standing Professional Committee, an adjunct professor 
at Northern Kentucky University teaching advanced public relations/integrated marketing communications, and 
member of the Greater Cincinnati Chamber of Commerce Regional Agenda Task Force and Public Relations 


Society of America. 


About The Cleveland Museum of Art 
The Cleveland Museum of Art is one of America’s leading comprehensive museums. Its permanent collection 
is world renowned for its quality and breadth, spanning 6,000 years. The museum is a significant international 
forum for exhibitions, scholarship and art acquisitions. For more information on the museum, its holdings, 


programs, services and events, call 1-888-CMA-0033 or visit www.ClevelandArt.org. 
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